
SEO & Website Analytics: The PureIoT

Visibility Guide

Introduction

Search Engine Optimization (SEO) and Website Analytics are essential for driving organic

traffic and understanding user behavior. SEO ensures your website is visible to potential

customers, and analytics provides the data needed to continuously improve your online

strategy.

1. Search Engine Optimization (SEO)

Fundamentals

SEO is the practice of increasing the quantity and quality of traffic to your website through

organic search engine results.

Keyword Research: Identify the terms and phrases your target audience uses to

search for your products or services.

On-Page SEO: Optimize elements directly on your page:

Title Tags: The most important on-page element. Must be unique and include

your primary keyword.

Meta Descriptions: A brief summary that encourages users to click (does not

directly affect ranking but affects click-through rate).

Header Tags (H1, H2, H3): Structure your content logically using keywords.

Image Alt Text: Describe images for accessibility and search engines.

Technical SEO: Ensure search engines can easily crawl and index your site:

Sitemap: Submit an XML sitemap to Google Search Console.

Robots.txt: Direct search engines on which pages to crawl and which to

ignore.

Mobile-First Indexing: Ensure your site is fully responsive and fast on

mobile devices.
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2. Website Analytics Setup

Analytics tools provide data on who is visiting your site, what they are doing, and where

they are coming from.

Installation: Install a tracking code (e.g., Google Analytics, Matomo) on every page

of your website.

Key Metrics to Monitor:

Users/Sessions: The number of visitors and visits.

Bounce Rate: The percentage of visitors who leave after viewing only one

page.

Conversion Rate: The percentage of visitors who complete a desired goal

(e.g., filling out a contact form, making a purchase).

Traffic Sources: Where your visitors are coming from (e.g., Organic Search,

Direct, Social Media).

Goal Tracking: Configure specific goals in your analytics platform to measure the

success of your website (e.g., "Contact Form Submission," "PDF Download").

3. Improving Website Reach

Content Strategy: Create high-quality, authoritative content (like these guides!) that

answers user questions and naturally incorporates your target keywords.

Link Building (Off-Page SEO): Acquire high-quality backlinks from other reputable

websites. This signals to search engines that your site is a trusted authority.

Local SEO: For service-based businesses, optimize your Google Business Profile

and ensure your Name, Address, and Phone number (NAP) are consistent across

all online directories.

SEO & Analytics Checklist

Item Status Notes

Google Analytics Installed [ ]

Google Search Console Setup [ ]

XML Sitemap Submitted [ ]

All Pages Have Unique Title Tags [ ]
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Item Status Notes

Goal Tracking Configured [ ] For lead generation

Conclusion

SEO and analytics are the engine and dashboard of your online marketing. PureIoT

provides expert SEO strategy, implementation, and analytics reporting to maximize your

website's visibility and return on investment.
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